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CONSULTING Innovation doesn’t have to be blue sky

Who are we?
manufactaiehopammsumer

-Value chain consulting and training business.

-NZ Based.

-Design and Implement Training and Consulting solutions for our client base.

-Staffed by business people.

-Process, People and applicable Toolkits underpin our offer.
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Introduction to Jean du Rand

Jean has been working in retail for the past 27 years in New Zealand, South Africa, Australia and the USA. In the various roles he has
held around the world he has been responsible for Operations and Merchandise strategy and HR and Development amongst others.

Jean set op JSDC LTD 9 years ago in NZ, a company focusing on the Manufacturer, Retailer, Shopper and Consumer value chain. The
business looks to enhance all aspects of this value chain and to this end his company works with many Retailers, Manufacturers and
research companies to investigate and implement solutions to the many opportunities in this value chain. His clients include companies
from all over the Asia Pacific area from China and Australia to New Zealand.

Amongst the most personally significant achievements of his business are:
A the design, development and i BiQome Retail degréej on of Africads firs
The design and implementation of a Retail Buying School for Foodstuffs Auckland;

A

A The turnaround project that took a sizeable loss making General Merchandise retailer from a loss making company to one of
the top performers in the industry in South Africa

A

A significant network of Australasian retail customers

In addition to his usual work Jean occasionally hosts or talks at a few retail or FMCG conferences and, in his own words, tends to spend
far too much time in stores!

In between working from his office in Auckland, he spend most of his spare time involved in coaching cricket and enjoying the NZ lifestyle.
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http://www.croxleyonline.co.nz/home.aspx
http://www.pggwrightson.co.nz/index.cfm
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Pernod Ricard
New Zealand

Yellow' Whitcoulls
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http://www.bendon.com.au/our_brands/brands.asp?catID=3
http://www.pernod-ricard-nz.com/index2.html
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CONSULTING
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